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BURNS	  ENHANCES	  USF	  CURRICULUM	  THROUGH	  AEF	  EXPERIENCE	  
	  
Tampa,	  F.L.-‐-‐-‐Kelli	  Burns,	  assistant	  professor	  in	  the	  School	  of	  Mass	  Communications	  

at	  the	  University	  of	  South	  Florida,	  brought	  to	  Mass	  Communications	  students	  new	  

insight	  from	  her	  experience	  as	  a	  participant	  in	  the	  Visiting	  Professor	  Program,	  a	  

program	  of	  the	  Advertising	  Educational	  Foundation.	  	  	  

	   Dr.	  Burns	  spent	  July	  12-‐23	  in	  a	  two-‐week	  VPP,	  in	  New	  York.	  The	  VPP	  is	  

sponsored	  by	  the	  AEF.	  Various	  ad	  agencies	  in	  New	  York	  and	  Chicago	  sponsored	  VPP	  

participants.	  The	  professors	  started	  the program with a two-day orientation followed 

by an eight-day internship.	  

“I expect to draw on the knowledge I gained from this experience for the benefit 

of my students. This experience was definitely relevant to my teaching and my social 

media research,” said Burns.  

R/GA,	  an	  interactive	  agency,	  hosted	  Burns.	  Burns	  learned	  a	  great	  deal	  from	  

what	  AdWeek	  described	  as	  the	  	  “Digital	  Agency	  of	  the	  Decade”.	  AdWeek	  also	  named	  

R/GA’s	  Nike+	  campaign	  the	  “Digital	  Campaign	  of	  the	  Decade.	  
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“My activities during my time at R/GA consisted primarily of interviews with all 

the top executives at the agency and two days of creative review with the Creative 

Director and a variety of client teams,” Burns said. Dr. Burns also gave a Lunchtime 

Lecture titled “Facebook’s Brand Likers” to the agency’s employees.   

 As AEF stated on their homepage for the event, 

http://www.aef.com/on_campus/professor/vpp/1000, they hope for teachers to return 

home to “teach their subject with more authority”.  The AEF’s primary goal is to enrich 

the understanding of advertising and its role in various facets of society  
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